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1.1. BT AL BIRUE

N ETLANEERS 2, X—RASIHNENILZET, A2RABER
EFEBER2%. A3 ATEER =W BER TIF, HP80% AL .2021F, £
BT BB F B S BIH HNER B 759.512 % 7T, X A& IR B IR E 2, B i
FlaaRENL I, BT HBEEERERNAMMNESRERFNE L EMLT
TEBF. UM BEFIEMHEBBERIAE, FIFRGN T MFLZES I
S, BT RS R EHM B S, AR SRe S EI0 A BN AR Im. R E
L RE MUK H AR AT, M T — P EAERNHES RS,

TRABFUN, B 18 7= Al B9 AR AE R SRR BB K AR T HE R MRMNE 2 59K
7, B R EEUSH ARG At ROARSL R BRI M,

1.2. BT AL BRI

EREM20ER, “REH7 O HAMRENEN TREEAMIBENXRBREL M
MHER T ES 5B X BN R " R RIS ARBR EFFEMR
M E R TR R4 T IRE A EH .

FAOL, EFRYHLBER— M mRHRE E2FEEN, — 9 & RKY
HNTRBEMEIWBEFRBNERE, BNERALEREIER R MIERNEA L
HWHRIR, BFEBRD M EK SR T KRRFEE, BENK~ETIS5R.
Fitt, XS XBRRIFR, FAIRLN .

Bl HRTUHBN Atk PSSR EETRNNSE, EEBEHRE R
MIABEMERNHREE, SLRBETEHRN2-8%H B, HRITUSE
HEL215FZAK, BERANEREKEEZKAF, SEHRNEKY SR

1. The UN Alliance for Sustainable Fashion. (n. d.).

2. Orendorff, A. (2022). 10 Trends Styling 2022’ s Ecommerce Fashion Industry: Growth +
Data in Online Apparel & Accessories Market. Common Thread Collective.

3. McKinsey & Company & BOF. (2021). The State of Fashion 2022.

4. ADOWSKI, M., PERKINS, L., MCGARVEY, M. (2021). Roadmap to net zero:delivering
science based targets in the apparel sector. World Resources Institute & & #8001 #144
(Apparel Impact Institute). P12.
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B920%. M4 REXPOBRT S SEFEBFHERN%, ELHMEFERE
RNRBERRZ —-RRIb 2, BFEFFBRME, L ASFENYRIRKIX1000
z%7t,

DR BT i =k B E PR AR ADE BRI IR, F2050F B Z 2 H26% IR E
I, XS B S AR R AT MR F . AR, HA1S TR EE IR K
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2. AT R R &

ARSNEH NAENFEREEZ AR, MERENHEESHEM, UXFHE
HEFRS T MBI URMX LR 5/ & £~ HEI 12 OEMITRE (R
B/E MEOEEE) BEEX, AUEINES R (GRR RE. R EE. KN
%), BXRINEWEMEREFRITHL EHIEOERERMLIRES NI
NEHHABESE, AEHEREN FRIRRNE~RERNERS 2R,

BRI, “TRENE EEREHNEVBISEAERFE AR KX
HWER, BONEELREN~REGBBRNRREE FRRUMESSR, I
RIPESHIEMNREBH R AT ERHE,

BT AT OB SR 5 B A AT AN, BERA ST RN EIRITERITEY
FLERBEEER ERBANA #ERGTRRSHZEFEAS,

3. AIHH4RET 1A & AR Nk ik

TSR, HBREXN HT LA EIRSERRAR XL 20195, “FIRER H” £ BB
MBI RELE2016F 18I0 T 3B UL, MITX—BERFRE K EZEHAEN
AER, 4 66% NRIHERTMIEMIES RN SZRAFLEE. B, FEH
HEELENMEE T XAETFEREES TR T, RIER.1.S.E I R4

5. Wikipedia. (2020). Sustainable Fashion.
6. Mandy. (2022). BRI EAPPIRITEH T, MIFFAEIM AL IBEF A2 [Blog].
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HRBERBN202IF(FET SN EEBEABTHEE) RN, 2AT9%HH
EZHEDINREMAN HTLRSE, HEI3%NRINERM “MZWLHER
ARETREENTR

3.1. FMERM. AFFHE. EFF A EEIPE

HERBEXIEHEFRENHSAFENEN, HEAIFSERESACEMET
MH BN, L AR EERRKEE CHILHHREATH, BB i =L IR IE
F00), 1SR ELAE BT Ry SR AT 1 A B0 B9k 55 LE Bl & E U A R B9 A8 K ER R B
TARSNEN LR,

BEAL, #BNARE—BESHHRBOHAE LA, BRRKASZNDAT
TESZNFAHARTINERHEA TRENENLREAREFRERZW. ATFBE.
UK shaFlE—R5I098E (B1) .
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3.1.1. IR

TEFRIR 75 E, B a8 M L E RIS s E B EIME NSRS B HF4s
R BTUFROEACEESGHR. TR A MBIFES,

a KB RGRT HHNEKFA SN A RMNBEY RSN D E RS RER
BB TR E R B R AR 2 IR M. o, BEMECANKEEES
AR ETR20%M T K SRR EHR R

b HERE RENRESEETIZFEAIABR K. EHIFIMEERYTES
B ZIKR200ME 5K FIBY, EMHELATRERLTEL- 2 MK SEN T LEEYN
HKFRIE 2K G 4% ; BUEHET, E20304F, B M T L HICH R B (F 0,

AT R AE(RIR) (The Guardian) R M —IA SRR, T —REK,
BT REBRMTOR M MEB R4 MXLEFARTNEE, BHEANALNEY
i#,20205F, BFRFHAZESRAFERARZER S (National Research Council
of Italy) REEWHFT KN, B EFENKYETEET SHEERIHE

dEERAEHRBEFHENEATRBIS RUFRNER, SEFLLE.
ZBORAVEREBLRE HT, RENMEERASEALT R, XSBRILME
ESBEFALRRT; BN, SIRmEFRRE, BFEKSRE LEREL. ZEM
F (Greenpeace) BYIHHHESS, B R % W RAEHTE R &P KIF R LU HT A
FEENLERS

8. Charpail, M. (2017). What’ s wrong with the fashion industry?. Sustain Your Style.
9. Ellen Macarthur Foundation.org. (2022)
10. The Issues: Water. (n. d.). Common Objective.

11. Paddison, L. (2016). Single clothes wash may release 700,000 microplastic fibres,
study finds.

12. Williams, A. (2020). New study suggests wearing clothes could release more
microfibres to the environment than washing them. University of Plymouth.

13. Greenpeace International. (2012). Toxic Threads: The Big Fashion Stitch-Up.
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e RESEHK: RIE2021EH R ERM A (World Resources Institution;
WRI) 5 @RI B R A1 (Apparel Impact Institute; All) KBRS, BREIT
UYHEBESHEHRES SRR EN2-8% 1 BESAN~HETERE AR
EWE IS5 ERTT. 60, EAEHHERNE RTHBUEREHIR, R
EHETT 2B EUERATEERNERS, MISW T KEHNHMEK.

f. LR AN FE@BEN LBt TR MG H R — AL A T REENEY
4, dEBKR.EALER MERMBE SHTIRIRA, #7I0ENE =R H
Xt S IRE9 R Y R AR LD

g MM 8F, L FARMRBFMBRE, UFMERRSR N FENEYLT
HoXRWHMESRASE R —ENED .

h B2 RRE MR —RIERR” . Tt B8 F, 2B £1X9200 5 ML R E @,
NESHEERBANE RN FFFBELIRIAIED; E 12%8 R~ &0
W, MIMERN T P 2 EBRARNLERBARBHERT%, XAl S BUHE
MR BHEE AP, WERNEMA LRSS B RABELCRRH,; MELRE
W ET, 2 ERRSE MBI 2IREES,

B BRI IRREERENH T ML ENTEN B SRR HITRE  BILL
i MIRFREEERF S VDEHFREFNREPUNARRERRES SRINH
RERRX R ARE?

14. SADOWSKI, M., PERKINS, L., MCGARVEY, M. (2021). Roadmap to net zero:delivering
science based targets in the apparel sector. World Resources Institute & Sk &M A1
(Apparel Impact Institute). p.12.

15. Beall, A. (2020). Why clothes are so hard to recycle. BBC.

16. Kiron, M., I. (2021). Important Reasons for Textile Recycling | Benefits of Textile
Recycling. Textile Learner.
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3.1.2. AFFAB

20134, ZMAIEAIAE (Rana Plaza) WEIBSEHELWCERMET X T
RETAMEHNEIRMN, ABNEBREELR1134 B, S ALERNE, HYith
BREAREABEABNI —RXERUAEFERE, FHUBRAT “ERBRAR
FHXRAKXAKRE" WRE.MERE HATANERRNZER, W T ARE
THRLRE, ERTARBRE LK. MXHAFEE ——RBEFRE FARE
HNEBRETABZASHENSH. TANIEREEEATRITSRENITE,
BT EERIFNBENEGE, BENRANRER S, BEANR HHEEEHRRE,

TSN RIS BREEAT U TR FRMENEN, TANFRFBLRETESEL.
S2HAARNDZ—NIAZEFNHTLCREZNAE.NE.FEF), ZHEL
Mo B, RENS R NMAEREREFENEERRAY, bEiE. 2MESEN
TAHBEE S RIE20145FEMKIEE) (Clean Clothes Campaign) B9 2,
TN —EREFSENIAFYRIREZAEERGMBHRANES Z— 5
oERY, TAMEEREKEE T, UK HREREHITRER, BN 4 mE IR K
fid: 0

ATEREBEEE EMEE, — L0 1 @A G IR L R U HEE 2 7
3 AMIAMNB IER K FAHB. 5 TERRHRBRMNRE, 2017 F, BHEF
BAZRHE (Deloitte Access Economics) IR &5, MHREY i (R 5 R TAZ AT
BERENIRAERSRRESENRD 1% ENERISHREMA TS M
20 XD LB LILATA ENEIRE T AIEB R,

3.1.3. Zh¥4EFI

REBFNHTLEARNRSETBEERERMURRITHE, BRTEEETED
VIRBALEO KX IE 2 16 BRI K, K% Lb LUTE £ e B 122 58 o7 2 3o LA 7 58 =P B9 =h#) £

17.8h %24 (2016) MACAREEF Ak
18. REI T AFRESRMEIE W R H OB HOET T (2016). FEM.
19. Charpail, M. (2017). What’ s wrong with the fashion industry?. Sustain Your Style.

20. McCosker, J. (2021). The Impact of Fast Fashion on Garment Workers. Good On You.
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o oh¥IEF), SBREUBE LAY ENIRMH B O IERE. SR RBIEN £ &7
B IR, EEAN B AT REBHRAZ

EER, EARERBHHMEEBRENIFR, BEA THEXNHYEFNBER F =
EERANDYEFEW R TSP RBEMULERAENTEL RRERE
EXRHAREREVTHEHRE? ANESSENRTsIM (ACTAsIa)
RENFENNY ARERABRS2REER S IRES, MBEN T H#NEREH
FAEMEALFERR, FIRHNYEFEESEE, USEF A ASHER
ZIOHIRSPCARNMIBFI E AR (The Five Welfare Needs) AEA : 4 5EEFEN
BRI BARBNFI REATARMENFTR BREAFENTR, AZERE RS
MEFRENRR, THEFTERN ZRNERFEHRERTL RN ETE/
A7 R B BEF KT,

MRBLIXEYRIFAR FOUR PAWS M—IHMRLN, BHTLESTZE
MEE-ENEE, BB 21% WNREEBRIEDYEF. 8T BEYEFTILE
NFTHEREY 1 89K 3R, B RIFALRFOUR PAWS B @E : (1) BIE 2B A SEHEE
B BRI R (2) WEh M Rf ML A ENAE, BEXRBNENREINERSR
MRS ENYIFIE; (3) A, TR S HA %P EFI KL,

3.2. RERHESA

EER, BERE AR RE XEEAN2REEBRARIES A AMBENS]
S, NREZ R EMSHEEOBFRPVBER T EERES SN IA, BB HT
NADEIES Eed =it

EE

20194, BAER LS R RER, AEEHEEK Francois-Henri Pinault Bx&
LIRET AR E KRR T (B i W IRRRIP Y F (Fashion pact) Yo (B ik
WIRRIFHIND) SEELSIRTE MEEYSHEMARFEFS. DM BRR

21. REHMDELR. (2011). BEEYDEXA.
22. Kering. (2021). Kering Animal Welfare Standards.

23. 7R WM (ACTAsia) . (n. d.). “FIEHE 4 FIHELERS SRR ER R & L A5 RE. Future
Learn.

24. Four Paws. (n. d.). Four Paws International.
25. Kering. (2019). 24F /A B i A\Fashion Pact{By & ).
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TE2030F KM ERWHHBEERER 100% B BERR; EHIMF LS,
SREEMSERRPHRE ELEA - AMEHNER  RE2fLEN T8
M, AR TRHRZ2BENTHENRES AT, H EMAEFERANERKN/NE
BN TEEBE2021F48, ERBRHREEIT0ORME AR, BFEF =
M. Inditex.Chanel.Hermes, Adidas. NikeZ,

2021578, FEESES T (RIEXZR LML (Projet De Loi Sur Le Climat)),
H S ER A B RARE SN F AR SR TR AR _ B IRER 2K H R
W57, S EERBFHRAT, INFM A" B E” “A” RIEZ™ AR 2R S
BRI A 00 “E” A8 3% 7= @Y R L E R AR KRS A T L BREEMEN
WEIFDES, A~EXSANFEBRUFANACZN (REE. X2 . 856 &
BRAE) 7o M5, 5202261810, FE R I HRFWHENRIGER™EG
EMZEBRTF2020ERBRANRREREN—H2,

HEE

202138, REBMAA T —MEEPARENITLY (Waste Prevention
Programme for England), E7EMAITIREY i RARLR A E, ZREFIEHT
RENHRERR R M, ZIHUNWREERE U B S ERBER, HERIT
ErBRNEERELERBEY.

BF4R, REBNSFEEFHELWRAPRRERET — BB EENE “Textiles
20307, RENR D BY i 7= Ak B IR 5 R 50 RN RE B T (1) IBIF IR R & 7= RO
RS eI, Q) BFELRR: ER RN KB B RERRNER, ARt
RBFATE; (3) MK B 1B M 5h 3 E B 4 1 2 R k1o thEBY
BHR R B FRIEH ™~ mBIKBERI30%CRESAEHREEM50%, UERE
RHEN BT ZMENEENHBLESRFENAR BAS) HERESS
&8, URBRBFBARSHARE.

. (2012). £ IRINER IR, B 18 b B2 AR J X LR REAIR L 4 i T 1B
SRR B RERRESGEE HRI FIARE". (2018). LHAM.

28. Templeton, L. (2022). What to Watch: France Bans Destruction of Unsold Clothes and
Adds Eco Score. Women’ s Wear Daily.

29. Wightman-Stone, D. (2021). Government unveils proposals to support sustainable
fashion. Fashion United.

30. Warp (2021). A new ground-breaking, expert-led initiative.
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2022178, REANNIDEERE T (A H TSR BN 2 RAER (Fashion
Sustainability and Social Accountability Act)), BREALYMNEE B LHKE
BETEY 1 ZETHNE AL RB—ENESRELANITENE L ERTERE
BESMAIWE D (GHG Protocol) RIMEHITRESAHBBBHRE, FNAQ
FHRNERUR L HNENEMERESHRFWEXNER ZERAED
VWEXSRAEFEURARBAREMERSE, AHEUHRBESHRFANEE
WESRBELERBERILEFIHN B AURZFR 2% ERNNTR, BFZIFHE
BEME.

FE

2022F 48, HEERRBREZE. B5H. TUMEEMEHHE LS T (NHRER
EBRSRAREFFALEER), AASEIZERH# AT IRORMES. =
BEERBHRAREBAER EHEBHRREAF A MBI HREURBUARR
M2 #E2020F 431, REELS @B BIAF 220000 M, BIFFAAERILN20%, Al LE
FHAERSEWRBFAREAFERANREAZE. MRERR LB RPE
EELS REFFI B WIS E T RMMN2025FM2030E B iR, RMIB T HHESMT
AR, BB TRRAAENIES, S AR B P BIREISRIS,

3.3. B RAETE AR R R A EAITR

A. BRETERIE

LUChloe5Pradaiufil, BEREBMZ MEERY RN HEK L. BIE5SF
SR FRETITHHEE Z BN E 1, BN EREAIUBNFRAEUNESR
BT UATRSNA BT EMB NI £ 50T UKW EF ; H 5 66
RE RS HMEPNS THBRGANERIT L,

31. Halper. J., M., Holloman, E.,Bussiere, S.,Shriver, T. (2022). Is Sustainability En Vogue
or the Newest Staple? What New York’ s Proposed Fashion Sustainability and Social
Accountability Act Could Mean for the Fashion and Other Industries. National Law Review.
12(102).

32. 2EERSHEEF A WRAREKR. (2022). ER | ERARREE . HS5B. DU NESMBRS
ENRCRTF IR HE B (B 45 4R B A FI B SERE R ).

33. . (2022). MREHEBLRRBEAFAFRRG REFVHAECEFERELR—(XTM
REHE BHRABEHAFANERBEL) TRBRZ — BRRREMS
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Chloe

ChloeF2020598 5t RAFRFER (WFTO) AR AKX R, Z/F7E2021
EIFRETHENATRAZECRAT, RENBRRE2022ERRELH20%
HRR™RBEHEATRAZ AL M ERFAEHNESFNFEBHEEEATH
AN, HERBESMETAR T AR K E R, ChloeBR6MTBEREENSE
M E e, LM WERE. /20174, ChloeJINT HE TE4A (Leather
Working Group) , U EAHFENEEFIE, FTEEARE. RFUEE. BH
MERRELR H2021 L RIIBI80%MN ERL LN BB EL, BT 50%H
Haxg IR, UERMBIREITIRERR. REAERGUEEFA. B
FBW A R LR HER,

Prada

Pradalfi i T “BAERR”, B/ @R HIES &1, S1EE FMEHN F B
TTHEEURFEREDIFREESRIFSE, PradaE#H2F MEDSEA B2 RK
BEESRLEBETE, HASHEERIPK (Capo Carbonara) #1&E i fE #Y K 7S
ZRWBE [, Pradatt AR B EELBE, HMANERLEELZER T,
FEAFRHIBAE, Prada@EMES TS, HAEHRIL STXUNEBEEENER
27, RAEAN U S HEMEMOE . Prada BB 5B AERR XARLFRSH
i “Sea Beyond” HANHBME, HEFR KNI HENZ.

B. (G RIFE &

BlLevi’ s5Patagoniaufil, BERATES RINREMESHIN T E~ IR
BN, ANXELEER LD RIEL ST ENATRHSR T BT ILXRENE R~
BRA @MERRELRBREKNE, (FARARERRAERZ —. AL mE
ENERERE - FEE T REEERS, SEMERRETR, ¥ AFREB.

Levi’s

W FHFEEFRERSMKERL, Levi’ s3I AWater<Less®Z R ; R ARBEHE
BhERRR TSI 94212 F Ko Levi’ sSETERIEHBRAMA, H BaEM AN BT EN T
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FHE EMRFER £, ZRIEHIRTEREL75%K 8 Al B4R, 65%M ™= RIE
BIARBAHHB I &7, TR, Levi’ si2EBMEH LIRS, LT
KERED, RVRE Bailevi sEMAT N ERAZE SRS FHENR
IHIE.2020%, Levi’ s EATHOM _ZFEEF A Secondhand. EAFRHE
£, Levi' sBR T RIMMFNMMKZ EFREERAENFTMES, HilEr R4
BRI, R AR 5 EE T A

Patagonia

Patagonia 1EHSNEF@HER T AIFSME, FAMFRMRIGEEZNEE, T
dE 8B AR M K 7= Gho Patagonia EIEAT R HRGIH BB IS HAERHE, UL
BRANKE. TATERENR 2 HEFRRERAN ERERFLBHENIE R
THREFRRMNERS R BT H~RIFEH A, Patagonia BEHFEIKIAEY
Patagonia E&HMWE —F¥ .

C. 1%t M imhd S HT 4RI 420T 8 mhg

MFreitagSKlee Kleesfl, %Ll 5 RIERFAE LA X017 R R DRINATH
SRR, FELRRORINEESHERMHRNES, NRINAEREHE,
BRI LR (58

Freitag

Freitaghl BN R EER AT ERGIT . BHERNETBW S N T EFN#EHRET
FHERBMBEIRES, MEHEH T “Shopping Without Any Payment (%2114
W) Fa, BT EEEMHTTRER, BN~ REREME. B, FreitagtB iR (4
EREMBEEIPHIE, LIEKTRERE®,

Klee Klee

WREF LBELHNATFE MK lee Klee, YT EIRITEII Mo f@AE KB B AR
FERNFE AR ARHNREEHN LA IR LB BUERM
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KAV RAN XEATHNWERBEIRATZRE, HHKlee KleeERAKFR
B “indigo juice”RBITZ, B T KMEEREE. B, Klee Klee5VHEKE
16, LURIP M XU Z . IR IEH T “Klee KleeMMARN WME, RE-F
BEIRKEL, FBAFLEHRED,

D. iZENfmh%

LAAdidas 5 Nike R i, 385 MIB M EIMA EHERRMEBOIER ML, KRAEEST
BN RSKE. G RIPFEEZRABERT BT, XIeFFamBHERT
RIS R MBI R A IS5 G R85 H A 50 G A #1616, R DU
&I, UBE SR S hE R S5 K Y By £ o A .

Adidas

AdidasfEFRBIKA KL B BRI BIIE @, H BB A FHL UM EENL & Adidas
HHNENFRIENWRILT EEXR, UHNTHELE, HREEStella
McCartney. Allbirds. Fashion For Good%., Itt9h, AdidastB i TR E&EF A, L
RN B RS E K E A A .

Nike

NikefE R EPRACHER RAR, A RERAD S ML S LR ERARRRIFR
L RRSR@AKE; HH “REER” (Road Direct) EX A REGHEAE
B EMRPOT AR B ERERR BAMEAMIZM 20214, NikeEREHEH IR E
BT, ) LERIINI ke Grind (¥ 27 K B KB H % (L T AR B IR RIRAR)
B0 Y, NiketB i Z R REIU A KINike Grind B2 A F &SI 18 115

34. NIKE. (2022). it 52 R #5202 1M F( M AR EDS0FFH LR B B N BHThH .
35. NIKE. (2022). NIKEt R @I AREERFR.
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wE A% @Y &l

mhE RIS k8 *a ®in A @ EAE
Chloe 1952 BR [P v v v v
Gucci 1921 BAF BRETERAE v v v v
Loewe 1846 BT [SUGRET v v v

Prada 1913 BAF RRET RN v v v v
Adidas 1949 k] BRIHAT v v v v
Albirds 2014 WEZ-XE  RIEAE v v v v
Frank and oak 2012 mEX BRIBARE) v v v
Nike 1964 *<E BRIBAT v v v
Reformation 2009 e RIFAT v v v v
ICICLE 1997 hE e ¥ v

Klee Klee 2017 hE PRk AR v ¥ ¥ v
Norlha 2007 hE BRIMRRE v v v v
Veja 2005 E=E TR v v v
Everlane 2010 ESE) RIEER v v v
Levi’s 1853 ESE] RIFBER v v v
Patagonia 1973 E3E| RIBBER v v v
Zara 1975 PRI RIS ER o e X %
Timberland 1952 %=E BRIBHIE R ¥ & v v
Eileen Fisher 1984 ESEs) &It ImERE v Y 4 4
Freitag 1993 Wt &t InsakE v v v
StellaMcCartney 2001 HE piannlileld v v v
i ene 1971 B BRI I

&

o HERAE A AR ENAT IR AR, I T BB P AT
AIFAEENRE; BNSE TRIS.EAFENYERELEN
RERISERT #5420 K BUR 5| S T AMEXRITN S o

- RIEEERETEREESDERENNA
(BEEM. EAMENEFE) .

ot v TRETREGBERSBEMTH. R
© REFUSRHOBBERELRBAANELROELHRL, A4 T BBRERISE
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3.3. EIFRALR 5B E IR

A. 2F R EE SR A EE BB RN
BB HAENS AR MMBERFIES S AE.

Global Fashion Agenda

2 IkBY 4 IYAE (Global Fashion Agenda;GFA) 2 —MIF B AMEIRMIFEFIA
R, EDRMI SN H = UETFERESBRNRIRITE GFARNEREE
SRERHMAMER), HREDRBIE: AFEUE EHE. EIR QARAESM
o B AIAIRIE % (Copenhagen Fashion Summit;CFS) R &M ] 48t
HElEHZ—, MGFAERREBEHF, HEE+2ENNEE, —H5|MEF 4
BRENEES, BEEMALE ZHAR TN BRFIEESREET—E, I
HEARMNRRE R, MBH KT BN AR LML E20209F, GFABHIELETRD
CFS+, XB— P HMEHIENRAAFAST AP WUMEL ML IZAMNR
A, EERN TSR MMM ERRER, URFIBERENE .

Fashion for Good

Fashion For Good (FFG) @ —MAIRSHN M FE. AEMEBAENES R
2, BENHNAIRARE CEERNE~ UMEIE A EF “LEER”
B RESRIHRENBEN “BIRERFFGRIM T AT I T @I ks, B
ESEHMRALABLERE B RTITURRAME RN FFGHEIB G UM
Laudes 2= (F1G R CRARER) T2017TE3AHBMIL, H AFFBIBEENRE
ITAION, FFCR RS £ B . TEH. HUH. FEFAR QIMEN BB ERR
Tk, KRR FiLEEm LRI —RAEN IS,

36. Kamprad, D. (n. d.). 10 Best Sustainable Fashion Charities (Complete 2022 List).

Impactful Ninja.
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Fashion Revolution

BY i 83 (Fashion Revolution) @— M ERFIMALR, EEHNMEFFEERET
HeErLENTE ZARBATAXB. ABNAIBRNERRE . TN @
BREE#ITITEH DS ZARESUANE, HPEEDET — MR MEF
BHRIRE H T AT SRMX— BT, B EH LR T X T, IBEEE,

Slow Factory Foundation

BT Z#&%(Slow Factory Foundation)fEAFMIAH BN MIZMHARER
EMBERITFHE, SEBIBERIT AREBENME I RBRAIBRLELA
HEFTENBNIET MEREBRF. ZAMBHUHNSESE FIAXL
ARG MR KRBT ENHATHEE, AABRKRALNERANS5E,

HESATIBRSS

FESRATUEKER (CNTAC), FEATELEMNSRTUAR, WEAN T
WARSREBEXT. ZARANTRES8FEATHRENNGRRETLIVK
RREBES, REBXEFRAMIESENERMRN; EHRITI R R K.
RREMI. U BEREWRE EAAS RMER. HTHARESEARIF;
ARARBRTINRATZELSE,

Redress

Redress22007FFHEEEMRINTME DT T FHEIHIFREBFAR,
ZHEANEH R (1) R RS R HREQKBF A, R BIFEF R
A By FEMBRR T ; (2) SEILUERELS RN ENRAMEEIFEIX
FoeH AL, ZARBMNEENIIREUEG B (BFIA) 7T 23MEFHK
BR, H 2 Redressiit KE . FFE “RedressHiRB" RELBREREAREE
B, LUR AT R SUE B £ 7o
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R.1.S.E.FI#F4ERY R EIRE

RISEARKENHIBERLERXIUKUFNTRELBERANTEZ —
Impact Hub £ LB AR, EESRENMTIMEIFHTHEMEDEAFRL,
B REER MBS, BB LB R B SRR L R B, &
WYL RERISE FINAMHHEBRESISTE, RHERMASSHEENRYER
B, iLEZ A SRR HTUMARATED, AN T EMNEE. 8. B
MESKYL o

B. BRI St e FIRGMEVIRF : NS T8,
MEEER S ERE A ERH AN M RN LRI

Sustainable Apparel Coalition

A4 R L8 (Sustainable Apparel Coalition; SAC) M ERITILAILEKIE
BAMKE, EEBIREETR MENFXANESERNTLITREEAS
1, Bl S ABIRBEF M. BN LT HEER(Higg Index) K EENE
FEM ISR . R B AT RI6NER, ERB250U A E UM SACTE20174
R T @GR E MM (Apparel Impact Institute;All) o ZAR 5 KB R 3T
SEZRRHEBO (C team) F2020F KA T (B F KBNS RTIRMANY S
BRI ARIEREN T,

Fair Wear Foundation

NEEEESS(Fair Wear Foundation)2—MRIMZAF@BAxEHLHR, 56K
ERMRETAMNTLEMESFE, XEREL WHEKHE. BaitH1461T R
K NEh, B13EAcne Studio, Jack Wolfskin, Filippa K 2414 @k,

37. RREFIA SN (Apparel Impact Institute).& K& I SEE IR F 0 (C Team). (2020).
HEFRBROHRTILERERY SESHEAER.
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Textile Exchange

LHR R 5 F (Textile Exchange) 2—RELIREEFIALR, B20025 LIk—EEHETD
TR, MBI R A S B RET AR EMASENHRNMERR. EREXE
BHNFERMARRHRARNEE, S1EBRBIMLLE 1E R R 50 i 45 0= Ak i i
TR REBE 2SN ERN AR MIHMN T ZAR,

C. RS EEEE BERENAS, EMTLAIHELZRN
i B REF N EREE, WARMEEE—ENY
REMEEITENER B ICIRANIRIL, WA BERIT AT
450 1o B9 SRR

United Nations Alliance for Sustainable Fashion

EXBE RIS i BX 2R (UNASF) R HEX S BN MM K BRARBH, EEEDRT
A SRERAT B, BV B I 3 4 = 2R A IR R B S B 200 R BB B ) T M BB 1
TAERINAD Z (BB U0 I8, H M I B M EER B9 3% S8, UM R BT i P L EREB B T
LI AT SR R B AT

The Fashion Industry Charter for Climate Action

(B 1T SR1TENZEEN (The Fashion Industry Charter for Climate Action)
BREFEAXEE2018EFRIENER, BUBHEEN =L HHRD.RE.
FBYEEAT A3 SR AT T B0 (W T SBRITHRE) M E R E S B
B FRF2050F RMBRESEWHN, RN ELHERITFIELSCUTH
ARNETBBEETHEE . TEFNHRNSUREAEEAXRTEST AR
0, &REXNBF NG AR FABANENEENZ RSB EEEPEE
PESRESFPO(CTIC) AESR TSR (CNTAC) REANHEIER (B
BHENERASE) 5 Mg (FIERMK. Shokay. K-Boxing%) .

0% YL 0 - 37 (1
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Ellen MacArthur Foundation

Y- ZRABEREER(Ellen MacArthur Foundation)2—RH AT @R
BE\ RN QIRBEHREFHNEENE ZESSNMR I RER . BY. B £ 7.
WHE SN, HEET Bl EFRALE. BUF RS KZ FBFAR S 0%
BE, CREAFSERXNTY. T UMREMEE, URBLLBHNIES.

The Sustainable Fashion Forum

ALY M ILIE(The Sustainable Fashion Forum)@—1M2KMME L& T4
ANREX, BEERHAZROIE— NI RHENENITICTE, BRM IR EREN
BREHORRHBLRE ZREEFRT RRIARKUSHEAER, WL
BILYKERE BN REFE X EREIK.
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1. PR FHIB1TDh

FEIFH:

AR M = R TR B E D
B 1Tk AT SR R PR 2

S o] 341 B BAD 2L D ) 2 R 45 4R RG 2

1. A8 it

LIS IR

2. ERENER ST AR

1.2.1 BRIB%EE

1.2.2 B A B

1.2.3 mEHERMEREM

1.2.4 EEHIETHE LIRX

1.2.5 RAE B AT R 4 il 8 K & B AT AL AR

2. HBRETHRmhERS
21 EBERARARS

2.0, BRI RIERS

2.3 BISHBETD

3. B4 mElEF A

3.1 B @B KGR Xt A AR TS
3.2 “BRA"HNERA X
3.3. HEEWRE. H18

4. R RiETH

41 KX EEW
4.2, & THEDD




1. AIHF8hRIT

—HELR, HERITMELRITHRERREABEREIR, SIEMEER, HRLB
EEFHRIM-BIE-ER-EF LM EFRAN T MIFEH RO, LR
HBEEHBRITANNE,

BEBH AT (McKinsey & Company)fl£BRET i A2 (GFA) & 1ER (BT 84T b 34
SEBFMY (Fashion On Climate)REIEH, BT HT L T0%BHERER B FE~
HRLIERKRIN TS LT, M30%NHKREREFETE SR ER.EZFN
TR 183, RN B M TN ERR K, §— MR RBURKE N Fr=
RN ENAREMEEXEE,

NFNETLME, THRIRITHXRERFMMNRAINEZFINENER, EFR
ENFRESAHSEE R, LNE~RERIT £~ ERMNERNIREFTLE
RANE, BB REEEMEFY™ 4.

AT A FFERBT MR SR, L - ZRMEEE S (Ellen MacArthur Foundation) K
BIREFHAE, BHTIFGHEREMN: (1)L~ REZMEER (used more); (2)
A EREE(made to be made again); (3) AR EMB AN AT BE R RHI R R

(made from safe and recycled or renewable inputs)3®

TXHEATEME TR AR BB ML= M= RFF R BRI sh AT S4BT i B R R o
FRARMBHERERRTES R T RITRES MR EER2NEESH.

1.1. 185608

ERWHT, RATFSMENREIZECS  TEFRITVERRIT BRFAIRIT
FBEFRITAT, EERARENEABPNNE, RO T RRBEEMEFY.

a. TEFMERITTEH2MAR, —REREEFHLED, PREMRALF
ANAXFREEEE, BORHNRN BT T R4 =R ERE, Mgt
—R A, RAREMFBEN . MERB LT~ ERTTRRHER, ZEH
ERERERENE, MARERER.

38. McKinsey & Company, & Global Fashion Agenda. (2020). Fashion On Climate.

39. Ellen MacArthur Foundation. (2020). Vision of a circular economy for fashion.
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TER

s o 4O R
g1t FHEE F—'ﬁqigﬂ
Eigit

-

123Ei81 | — FMREN — | Ti54RE | — ERH FE

ERk L B | —

At gt

B2 AT LAY e 3% it SRR

b. 18RIt EELER M @, MEAWE RS EBX FEER, HBIELE
EMEARSER™RED, IR~ ROBEE. HERITZMNENLRZRIER
RIUTNTBEAAZE, fiERBRATFROESHEMNDREREWHTES), HFMkk
PR EERBAELRFENN R T AN, §IE HS RN ABFERERIT AR,

cBERIFARIT BT RITMNEEEZRAONERNDRNER, Rt H KA
ARERXOT &, NTIEAERZREFR O, RO TR AIRE2TEHYN
Freedom Denim, RUIAIR I FEESFFHENBERXRNRIENMITNRBR
Z—%% BE¥MEKIT TIFRER AR RS, IS ER T N EEE
EE, QBN ANBIZHARSH R, RS RENBRER,

d.BEFRERIT . TEDNERWEMARBE2EL EMMSEENRBEFN
KY BRI, EFHRARI XS B2, BEEITF B, XEIRMBRN L RS
B ARBEENRERINSREN (EFREE. SHMRIBHEL R
EREAHNE) MKBRE, EFNEERN~RUTEXRBRRMAE. IO EA
Y. BHE R BT RN IDITENS RARBIEE B, EFITEHRELRD
M E.

40. SJ Guest Editorial. (2021). How Freedom denim bridges the ‘emotional relationship’
between wearer and blue jeans. Sourcing. Journal.
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1.2. mREEES TR E
1.2.1. EmEIEY%EE

X FEE G, TEALUMIFRMEE2DN S EHTE R R 25, S FEE ]
FEERR TLIARNR X s — 2 R

HRAE
FESNEHESHOEEMNEFERP XN FRIENEMm.

EEMBSNEESE, JUEFENMEEFNRAEL. T2BERAMEL
I A REFBENFIEBRNEL . BIYEEW NEmH D £ B E45. F
B, RFEAMRME, EFTRE—EH) NCFEK WEARRES, EMEF
RMURTET IR E R, BRTRAEE) AR BN IBHANERS.

NFEFLRPNEM, JUEERBUR T2 BEUERONEFTZ, URE
FERE X TS RHMA BN E R .

EEAE

FES RN FHE TR EF2D S E.

WFLSTIAE BEEEHNEETS TRATYF REFNEN RIEASZ2HT
PRI IR MBI TS EREHE, AERF BB T M EKAEF.

X FHYSE, FEERNRYEF LR YRR KA, [ 8 F{RE
3 A 4k B0 R Sk R 5 3 X F mh 1 RO (M08 RUVIE L R R L BRATLRIT) LIRS E
B (MRLFENFEFER) MEHRER (OXNHMTHE REBRBENELS
#) A REF.

HILET LS| Rt XX TAER, IAFE BNIG 1T IMAE 4T A1 KA SR BY, M AT & AT H5 48
TR HI T 5RE (BB EEREI& T (Council of Fashion designers of
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m
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o>
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America; CFDA) 2 HMI TFRY) D RARERE T EFEMHNFEE T FOVE 5]
B RRSeRARENTENRNEN L3I0 T 5ARBSLREFARN.ERRR

HNEE,
B
Are
R IMAE (A It TR RAT, BT LU 807 3 3 1T 23 SR EHERBRH— 0 -
H, BEREEREAIRELRBHN—F . g
aq
g'l
IRATHE
O HER=RERRANR G ARME?
O RiREmE?
O HHRERREN?
]

ERERIENESEN REEA T RIEG RETELRME?

AT

EMBIBEE IR T f2chATE RER K ROR B R R T T TS /EE?
EMEBEE JREAII T3 R hAH AR B R ERE SR B E?
EMTRRPARTER T TUSH?

MRBEF S R & IR F)?

MREER SRR R R SR ZFMLEaRE?

ARBES . £ REAIPL L FYR? (RINESEBEERE S EHEDR (AMFA) IF
RESABIENZRMAER RSL) 2, LUHBRESER LAY R D BIE)

O0o0oooao

ARSI REIFTE A, GIE LA X = KR EERIFTE TS (R T4
I RE 6hE8EE) INEE TEFRR LM SERREmME?

m}

BRI

O ERRMEE RS RMEREEIHLN T TF7RERNRRM A (RER
BEEm)?

O MEFTER MRS S AR, S SR AR BRI B, RS RT
HEFHIB EM S IR MR B F AR R AR EB?

m}

FEMHEEE SREIN TR T 2 QRSN R EAKSHBUKNRE
Tt T SRR B 23X KoK AT LU A F NG ?

EMEEE REAI TS R R B S D RER7EES H D REFEND?
RTEANE AR 7

EMBEFRFTERRIM &5 & 2 DRI TIR2REBR R 503?
IFAMRE P AR B PR T A B EL = e g i eh?

Ooo0ooao

MEIFRTERMRZEECh, FTA TIRE R URIS AT IRERBIN. R LRI S CHIRE
RERISEIENS?

41. Council of Fashion Designers of America (CFDA). (2019). Guide to Sustainable Strategies.
42. American Apparel & Footwear Association. (2021). Restricted Substance List (RSL).
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1.2.2. F AT ERI A9 TR

UTRBRAENNAIFEME, DR RAFEEN, BEEAF ARG RT 4
R B ek B E T AR ANERN AR (L2 5SERMRN A HSEENRE
BTWARE")

A. RALFEER

a. RABMKBREE REEVFEFRNER, FEREMEENFHS, £
ERRABEERAHMAEND ER R, WIFRRWRN. — LB I RAEY
EHA:

- KA

- RAWHF

- RARRE (BH)
- R T
- RS ST R
- BURE R

- KR

b. XA MR RE R : 8RO KA 4 B RRFTNEIY, IRBEHWI
B (FERBRENTH) MAGEDY AT . NE WKW B RBRNE, Bk
EHTEES R, X TEE R AR AR — L TR R AR SRR E
a|:

-H#

-RE

-¥FE/EG/RBREE/ERE
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-BEE

-B4E

-G

CENMEENSRRRHFESMNETINENG R R, XEF LT Z RN
SEMHIFETER, EPAEAUENRRASUENER, FEFHRSEYE
KO L ENKREERE. ™K ETENRIN IR AE XX LT 4 FHITIAEA N
HET, 2REEEE, AMIASENRE. AMERENLEWINT, WFELE.
BT EBEDIS%HBNLTE, LUBIBIINE. —LEANENEHE:

- B

- B FFR

- BHKREE

-BENRE

- BLE

B. BEmE#

EACKEE AR REMEGIENER . BEMERTRAMERNESD, EK
AR XE TR KM EE BIRM R , BRI R —L&
BEANBEEHA:

- BER

- BERE

- BEPA

- BAERE (BR) ECONYL®

-BERE

-BEFE
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C. FIFE RS RATLE TR

IR AT EEHBARRANRMESIR, AEXANKEREWEH. ©ITREE
BRI TR B D PR KB D RIRE MR A AT E R A R B LA E
HIpE S, — B MM AT R A A ERA

o BERE+ £ME

W.\
PINATEX © fashion united S.Café® © Sprudge
(RERE) (BB ERERA LB B AL

B B Lh £ i AR BV ET )

5 e

Seawool © Amazon Orange Fiber © managementcue
(MBEREMHERESME (B FRER)
R B9 1R R 20 4% M PR B T RY)

Fruit Leather © myrecipes BESWEE PLA © Ismalhas
(RREHBERRETH)

43. Roach, Y. (2017). What is the difference between natural, synthetic & semi-synthetic
materials?. Rebort Owen Undershirts.

|
5
4
=4
op
3
i

2

82



b. ATRERRE /LT LR

SeaCell™ © BBCosme TOMTEX © Dezeen
(AT REMM R4, (FREAmMMEERERE,
HERMRART LR TRNBE, TRLER)
BT 4 R R AL)

c. ERAEM T

LENZING™ © mapetitemercerie TENCEL™ © tencel
ECOVERO™ Viscose (lyocell and modal #

(B AT RFERA MR BIRL, ™= E ROHE WERABIRN, FTREX

TR B R AL LR 50%.) Bk AR R

Bamboo © the Bamboo MycoWorks Reishi™ © Reishi
(MFAERGER) Fapricstore (BEERE)
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Banana Sylk © silks Unlimited Kombucha Leather © Food&Wine

(BREAELY) (IREREEE) Magazine

1.2.3. ERLERRE RS

B RABRET. £ MBS

XEEH S HF Y FE R FRRE BRI THIE, 5 E7F 7 BUS M R BIF ARBA

BREASHEESRNRN
BESUFMRA LT R R THERAB LM, M EBERENR, F5RK
R, WA EAENES RS

B RPVCEE

FTEREERRAZK (PVO) WEHK, TR EPVCHANHINKE W E K FE 8
Fo PVCHIGIES P HRAN B E U EMRX SIS FMEA S BERKGE Al
BEHENELEELEMNE:

- 2EWEY (PFCs)

- BEEENKEY (VOC)
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1.2.4. mHEFIEREE WiIRK

FIME R RS REAARRMN, FRANERERMHZERRT BANFIREAREZ
AEEME, MERENMHN2EGABRFSEEE,

KRB RTIHR

RAMHRRTER, IRBRCS SERNEYE, EXHTREATHRAIRS
B, MR E RRAME—RE, EHEMLEF LIRS, WFEBATRIEEMSR
RE.BREABINMBERLEREFRH R EEENMK, AR LT BEIFR.
R BE =75 A S T AR B9 #) U, BT LUE B A R B9 2 4 6 B AR F IR IR

EMELREE S,

EMBLT R B IR

EMEBAURFIRENEAGHELRIMDGEI LT LE, LN ERNEESTE
MBR™RANRE ORI E (PLA 474), ABERAEYM RN AIERIEEH T
EMEBE-NRERNTRE, SMEESNERRFEWBEIIAERX, FTLUE
DEMETLENEYERIERD IR LR, MEVE PTT L4 PEF
BE N

RRE/RRERVIIFRATIHR

ERE/RRERSDRMEL AR ESENAGCEGENESLENR T2
FIBNRKRE/ZREHNZAFSMENMEL W PVC REFEBEMFDYRME,
BHEIRRBERNE - FRASMIAAGADBNEELEY R

1.2.5. FEHRIE RIS E R W AT kiR

A. REAEMETETEI AR
EERMEHERTSEENE, UREFHEIENIFR. AMEHERm0

44. Eco-Age. (2022). The Great Green Washing Machine Part2: The Use and Misuse of
Sustainability Metrics in Fashion.
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BRTLRE:
Textile Exchange
textileexchange.org

The Global Organic Textile Standard (GOTS)

global-standard.org

Bluesign

bluesign.com/zh

Organic Content Standard (OCS)

textileexchange.org/standards/organic-content-standard

B. RATNMLHERHR AT SRS
FRVREBEHEEIRE SIAE, £ REIEhET, FAEIEZE
BRATLRE:

Responsible Alpaca Standard (RAS)

textileexchange.org/standards/responsible-alpaca-standard

Responsible Mohair Standard (RMS)

textileexchange.org/standards/responsible-mohair

Responsible Wool Standard (RWS)

textileexchange.org/standards/responsible-mohair

Responsible Down Standard (RDS)

textileexchange.org/standards/responsible-wool

Pure New Wool

w.woolmark.com/about/the-woolmark-logo

Wool Rich Blend

woolmark.com/about/the-woolmark-logo
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https://textileexchange.org/
https://global-standard.org/
https://www.bluesign.com/zh
https://textileexchange.org/standards/organic-content-standard/ 
https://textileexchange.org/standards/responsible-alpaca-standard/
https://textileexchange.org/standards/responsible-mohair/
https://textileexchange.org/standards/responsible-mohair/
https://textileexchange.org/standards/responsible-wool/
https://www.woolmark.com/about/the-woolmark-logo/
https://www.woolmark.com/about/the-woolmark-logo/

Wool Blend Performance

w.woolmark.com/about/the-woolmark-logo

Wool Care

woolmark.com/about/the-woolmark-logo

OEKO-TEX Leather Standard

5/leather-standard-by-oeko-tex

C. BESEEEHAER AT SRS S
EEEMERE, MEABRAE A FRNRM
BRTLRE:

GRS-Global Recycle Standard

w.ecocert.com/en/certification-detail/Recycled-textiles-grs

Recycle Claim Standard

textileexchange.org/standards/recycled-claim-standard-global-recy

cled-standard

D. HEfthfRE AR AT ARG R
EEGARERNEN ESHABMRE, i, FFits 2 FaRm
HERTLIRE:

Standard 100 by OEKO-TEX

oeko-tex.com/zh/%E6%88%91%E4%B-

%AC% 0E5%87%86/standard-100-by-oeko-tex

Made In Green by OEKO-TEX

eko-tex.com/zh/%E6%88%91%E4%B-

B%ACY%ET%9AY

084 %E6%A0%87%E5%87%86/made-in-green-by-oeko-tex
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https://www.woolmark.com/about/the-woolmark-logo/
https://www.woolmark.com/about/the-woolmark-logo/
https://www.oeko-tex.com/zh/%E6%88%91%E4%BB%AC%E7%9A%84%E6%A0%87%E5%87%86/leather-standard-by-oeko-tex
https://www.oeko-tex.com/zh/%E6%88%91%E4%BB%AC%E7%9A%84%E6%A0%87%E5%87%86/leather-standard-by-oeko-tex
https://www.ecocert.com/en/certification-detail/Recycled-textiles-grs
https://textileexchange.org/standards/recycled-claim-standard-global-recycled-standard/
https://textileexchange.org/standards/recycled-claim-standard-global-recycled-standard/
https://www.oeko-tex.com/zh/%E6%88%91%E4%BB%AC%E7%9A%84%E6%A0%87%E5%87%86/standard-100-by-oeko-tex
https://www.oeko-tex.com/zh/%E6%88%91%E4%BB%AC%E7%9A%84%E6%A0%87%E5%87%86/standard-100-by-oeko-tex
https://www.oeko-tex.com/zh/%E6%88%91%E4%BB%AC%E7%9A%84%E6%A0%87%E5%87%86/made-in-green-by-oeko-tex
https://www.oeko-tex.com/zh/%E6%88%91%E4%BB%AC%E7%9A%84%E6%A0%87%E5%87%86/made-in-green-by-oeko-tex

Facts

contracttextiles.org/facts-sustainability-certification

Cradle to Cradle

www.c2ccertified.org

2. HEEToh R anhd iR SS

TRARZFRENAREKE, IBRSTRESNENERSHE, FELACREREMH
BIBRS U R BUSBERBIESE, AR B MR E AR BT ANE L Hp, REs
EBRHENBRSEXEE —BIS5EFED BURFNMAM-MEXR, REH
AILLS| S PE I H 2R R

2.1. EREERIRRER

BN E % HHEBRREENRLN, @20 LUEY U T REEEABERRE
8

CALERBENAZTESE

()

- BREREXRBIAEHTE LA~ RNT

o

. R RNEEEEGNEES

c. AIRSREFE A AAABE

d. EREATERIT

- mIEERNIRERENT AR RTIE

e. F=FERTEAETEF RN AT REEN

2.2, IRARAEIRSS

SRR I LU LT LMAR S, LU AR E AR ANEMN, B RIS HEE
EARENER:

B
=
m
=4
o>
L
el
g

38


https://contracttextiles.org/facts-sustainability-certification/
https://www.c2ccertified.org/

a. BYHECHER. —FFa

o

LA RREHEN EE RFERS

. REEMBEERENBIE, NEF~REK. TIPS E

o

. EPEERER MO RHRE

e. MPFRHERIEFTHTHBMRE S (FRBHNNRHERS, FREMNSEM
HARIERD)

ES]|

Patagonia

Patagonia®¥J /= @17 B, &+ BRI . Patagoniaig /= @AMENRS, B
B BIE T KRB, BHNENRYRT e REES  EFERNERER
FIF, BliEH A= 5, FBtPatagoniafSarah Mirk&1E @ BB RN, NEHEE
NBT = RIBMEREMERIE; Patagoniath I T = REEF &, thIh, Patagonia
EEEFI o

Amour vert

Amour vertEEM T &EF R AL BRI MRNER, HRGIE~FIESHRE,
LUB R SR S X —FAmour vert/™ &, @EH &Ik fEAmerican For-
estERME—RIN. A~ Ko B8R BB H Ik . Amour vertm i 2 I E AR
ST A ReAmour. EXMF A, BRAUEERBNAMouUr vertF =@, X
FHAmour vertF & ;Amour vertEIA S B ZE 4= R URIER RS, BF A UL
TEAmMour vertE 7 WIAIR 1§ £ EAIHEXE R

2.3. 5|1 SHEE TR

TEUL £ &l b, @b IR BT LUARIR S| S IH 28 E M LU T X5 5 S, IR R (3IE K7
REEBE, HE2 55 AR
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a. EINE = @ E AR AR

b. BRI = RFITER

c. ERBFA. CIFMBIE

d. RNBEYRIARZTFTAE-_FER ZXZED

e. IEFMIEII = & (AR5 . A RELAT . REX S IR BB R)

3. E4mEaEFA

YEl, RYWTFEFDEINNRIF G LT XRITE, KYETERIFEEYE
F,MHEEMNREEARR. REAFXIN TR TRERENKBEFSH R M (
LR EAEES), FRENEF IR OL5EmHNGFEIRP~EN
BEFNRARNEBHEREA, XERHGHETN “CARERS" . HRmOEUKIER
KRS MERBALFHRE, HEEDMK RLRKETH (BEFLATHS
KIHERE) o T “BAA” NSRRI R RERFAMEHIE,

At amEEMELSR?

EHRIBEAFARIUGREFE R EFEXNNSEFLC EYHRHEIK
BHATLRLHNSGRREFIEPSBASR AL THREMNEEFNE
R) HAREFES BR, HORD R,

M= ERE, BRI LURRERIER SR G BARE, o) bt —
BUEZF W7, LIRS EEFY~ 8, NTRD B EBREIR AR M.

MEFHEEHR, o] LUBT B R AR, J9 7t L0 R XE 8955 5h & 2 AT B0 3t
U=, FEREFRE MSEANEMNAF KRR, MSHE LKA
SEmFl,

45. Kiron, M., I. (2021). Important Reasons for Textile Recycling | Benefits of Textile
Recycling. Textile Learner.

46. Kiron, M., I. (2021). Important Reasons for Textile Recycling | Benefits of Textile
Recycling. Textile Learner.
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3.1. RLhmBIERI R R a S

“ERAERERY (BRERCAENES R NEIILABEAAEE: () REZHM
ERMX; Q) ZFx5WH; (3) WEEUL; (4) LFEU; (5) REMEE §E
20174, SE AT E M REHIME T T 5 1% LUEUH B AL HT A 8170

“EAEIEY” (AR FENEYS Q) BEESREIEMNMISRHR~4%, &
BIN ZENAYLAH RRIENEEFS UTINMIFRR T “EAMES"
WRRLES:

Burberry

2018%F, Burberry S {2 (LR EGERHE = fo X FRE L™ 0, REERABF
AN IBIBAIEIMR S 5 St TR R, LUBE R IR 5 IR IR S

Pheobe English

Pheobe English 7 “EARIEL"NAESEZEh, R =X AMNRERNEL
MARTIP REOEANSHREN ERFABHEME BN, ERATRA
BHBIRIT AN, ZREEFERARMNEMER, LFENS, UHRIATR
o

Zero Waste Daniel

EZREIB/R(Zero Waste Daniel; ZWD), LEREF=ERWER . ZWDEITE
REMERA WM B IRRMERTERR L TRYREE— TR
AR, it Daniel Silverstein SAMLAE. JLAFAESHNELHE R R#TIE
it REMFAX LR OEA, BENEN RERFHIZIT TR

3.2. “BRIA"IEHMAR:

BRI ER A LUAT R B AT RIS, B AT, K48 EW BRI A LUE
HUF3FMARER, BEARBTE. (AR BERBE, 5HERABIE.

47. Ellen MacArthur Foundation. (2017). #454R 425 | BEERTEAIARR.

48. GlodenBeer. (2018). AKEFHRMNBEFAEH BHFLE T I ZAEERrBMNAX? | fit
JHI9IRE. Sohu.

49. RE=HE. (2019). Zero-waste | AFKIAZREILIT. Souhu.
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=

)

E3: U—REFH AP, “AEBE BNEREFHR— MR EX M EQEEZBRERN, AIUBER
WAF R MBI R BYIATE, 1R B A B R T (AREK) . S B E T ABRERN,
BRI LU R BIE” HI R R R BRI L, AT SIS MMERMD,

A FHEBIE  RISHEIIANRES, BESRBENREESNHENEMEYR
Prada

PradaittiRe-Nylon B, ™= @R ABLER KL LECONYL® (ECONYL® Z42
JET B UM 2 IRET IR BRI F1E F IR B R F BRI Y. B SR RIWCE W 8F 28
BLEFRER BN T W ER, BHTAERE, LB ANIERAAE;
SEERELFI #TFNRA I ZERMEX LR EELAIREYWMECO-
NYL®Zb &%, B f R A K o

MiuMiu x Levi’ s

MiuMiu 1 Levi’ s® A1E: AIBRFFHAMTHH LS Miu Miu EFRITERT
—RIIGHRTFER, EFE M ERNNERERAZME P K 1980 £/ 1990
FRBES MADE IN USA B+ 501° FFHEMREF K=,

B. FIREIREHE : (RIFHEAZES, IR A RS R BRI RER R {thih =

Patagonia

i&itIMKourtney Morgan /BWorn WearIil B WS R B IR B A IR 7 ReCraft-
edRP, VG MNE R FERIKKNIBH. BIRN KRB, #ITMHE D KHED,
WTHIER /NI R M, LI O£ M F 5

Better World Fashion

Better World Fashion®l 7T % —#t f198%E1 A1 H} 5 A BV 37 B2 K 52 R Fllo &
185 F =BT AR S F kAT E S R RIS fF, /5 83T A7 10 51 73 B9
P in, MR R ER BN MR Better World RSB IER, HEEER

50. Upcycling, Downcycling and Recycling Explained. (n. d.). Looptworks.
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IR LML L5, S RTHE B SRENID, BRI BRF, HE
ERUEERTHIREFHSE, FHARERIN &R,

C. FHREIKEE SR E BRI E R (30 PETHR) SRR RATE, 4Te
WHREmBERRE (HE—E52)

Adidas

AdidasBIE IR, K 2B HBIE IR R BRI Mo AR BB B AR, BIAL
L SHEIL L. LU= 3897~ @, thiUltraboost & . Terrexi@ X 18,

Mud Jeans

Mud Jeans MR EH—MERSF R, BT AEFEFHRURD R
IR B Mo 7 — HMud - (F BRI B HER LT AT A 74%, AR T3 B 1Tk
TROEARAT %, IhSh, Z AR S EFI Recover Ml Tijedos Royo MAFERSA
15, A& E40%HH B ERIWREIEBEFFER IS, Mud Jeans @i MLease
a JeansitRl, #HBHEFFENRS, BIHERESSER/HEZEF.

3.3. FEIEWRE. 4

BT iR B SN EIR RS S BN BERIR H A B IE K5, TR S SNGOE
SHEWEREZBFMEARNREEANESEKERE:

BiRE

PEAXRBRNETHEAETRAGERE, BSHNESRF, AREFFA.HE
TE2017TH L4 HERBAPP, 300+ M % 8% £ BIUR, X Bl k¥t T2 OB EM
. EREENRETRIER, AN RAHEHE FREBEAR.

BRI Bl kB8 2T 9+ B
BB BB ERRSTAHTRATEDEIMAR

{BIRER

BXREWTFE, R=E LB, HFEHTRERI, 0.570/kg. EBREUMIERE
B, RBA T EERERERIRREZ S,
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Tk

ERRNFRTE, ENERE&LBRMGALET A RAL EMAMLE TEUKES
&, BE2ERE LIRKRRS . BRARSRIBR TR BHE FHN39MEENK
HEERE NESERB. BRESNE, HBEEE N W E R O T IR
SRR, B RIOEARAFRSIQITIMISY B BB UM XER. B
RHEEFERHITRBEWENMEREFERE,

ROERE

FERIERTIRZR, HAXREKN I ST RAFELRE, MESFREILEHR
BOEREEFNRYETIBRERNYE, BLBERTFROEERHEEH
TRINBENRE BRUATFIMZERARBEEII RS TABRXKERS SRR
MILEHE.

AEE

REFENEZ—, HR64 N mE BRAXNBESRE. EIIMETRE3MMS
I, BTN AT R 0o 12k S B LUR YR AL S

4. Rt KA

HETIHNE T EDRAFRBEERTE TS TUENRRREMIFFISR, 0
BEE.EERERE. —AUENEAHRSRPMBE RITITNEAL LRESH
PRIV TIEED, 15 B b b 1% 16 T SR R B R AT B P& AR I R 2 0o

4.1. % EEW

20204, Zero To MarketiR SME T X FMZIHMS M4 TR EF (AN 1€
CERIKE) WIRITAENMAERERERI, —ALmOSHRERE
241,0000, 18 4 FIRIEREKIEI060F HIIRBAHIM E Lo

ERERA, R TN REANMRIBESNEFFT TR EFKRS, HEZ 2
ML SEAT R R TR

51. ORDRE & Carbon Trust. (n. d.). The carbon cost of travel associated with the ready-to-
wear wholesale buying process.
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a. & L HE/RHIENM

b. VR B

c. BN

o

R
e. TFH

B ERMNIMR R EYIRE, URERFUIFRPENNRFLRE, HFE
WY TEFMPNNEREMNLES T5RTRENRE, HIANARTHH
RAFABY A ENB RS o

WAL R EREFERENH/REENEE, FE2020F 0 ER LD T E—
BEHFNER, EERROAFBRALERENEN, UKMEEND I BHE
FR =S BN, ZHEEBELSLUKSOBERARRERA, D2 T SIRAIEL
PS5 ETHERNRZE

MREETIAIZIENIEITIH Demna Gvasalia, A 4RI BT 15 A B 2 T 0% 7 2
B ERNBEBRERE, HEM Balenciaga EHFH LIFEA L IR Balen-
ciaga 2021 L RIIMRHHIE T BT HUMNEMMIERR, HRHERLNET —
MEF2031FWFTHR, (Gt AR R)ER BN B ERYFHNEM.Balen-
ciaga 1£2022&F B R AR TH The Simpsons B&E{EsNE, N T UAMAR AR
BROBS.HEFREENHNERNREAURSFSRENNYESIRTMES
ERHo

ABRLEERNEFRAE—ERERTRE, @FpEARAE— FEMNLH,
EABRRANEF —H RN UGS ZRERRRIZFENT SMINEE.HE
BZT, EBRETRNGR. R B TRUREENERSBRIEN
TTFEBRAME 2022638248 E27H, UAHE—EMER Decentland 58
F Polygon WHFEERXFZHHUNXDEEEN T TFERANER BT
EEWMATRED, FATRMG MENE RS, @FUAN B SHEMH R EEHK
FRRWH TR X @A S IMAIRE, B EAERENTEARTM, €
BUAS. B E AR R B2 WA

52. The Next Sustainable Environment of Fashion. As seen from Cyberspace (2020).
Helsinki Fashion Week Live.
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4.2. X FiEED

T R SRR AR A P BB T Y TR R R IMR, B AR ERNBRS R,
HTHRFHENSERER, REEMDNNEBRESERA (CT) BIIHREE
SEHBEIRR BHEAE, 2016 FBFAUFRSHEBHKEROTRTH
2R ESAHNE, SMEEIIEL S RRES— eI, HIREFNBRATS
RARZTUNES SERN, BT LUEL M T EBEDAR T RNL THE
EEHEBEMAR:

CARSNBRTARSEESR WAL EFMH. BEERABFESLE

()

o

L BFRER. IR

. IR

e

o

BiRvees:tia)

KWE W BF AR B

o

-

AR AN EENATEKEE

REBBER—RIEEHSR

@

=3

AR D XS E

BB RER—RIEE BT Rk

CMEABERR (TR LUERTRELT, BRNE KT RERE)

YRS LM L LTRSS SRR AR B E S ERHR, X F— LT
B R RIBR R I, BT LU M R E MR, BT B B9 5 SR SR IR S B P A BV B AT
Bt B R BB BB H R AT A, AETRAT IR A, Hih
1B ENEMR T BERRNESMEAIhN _ALRE.

WS HRET ITERREN T A, MEKEERIREF A (UNCOP), REAERmMy-
climate.chfM R EMFRFEE. KAREE,

53.ICT Sector Helping to Tackle Climate Change. (2016). United Nations Climate Change.
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FEIEE:
WSS SR A TR EAR BitRI?

YRS A5 58 BRI (R EIH I HE R BB Z S 1EIRF?
WA RER. BRI EEXNBIENES?

1. EFEN

2. ARG R REVIKEAFLRY

2.1. ARY T
2.2 BEXRR

3. ARG R FIE ST

4. HEENARHSEE
4.1, EAFHRIES B RS TR
4.2, EFEH BT R
4.3, EF IR AL BB

4.4, k7 ARBIFIBEIR  BRIRHATFHLIILE BRURR
4.5 RBRE

5. 58 HE

5.1 ERRBHEBRN
5.2 {5 BIRERHE ST
53 EERBREEASTIA

6. B AT ke NRHESINES R




1. EFEMA

By i b Ar B E—RIERFENELRN, RSN S U FIEEE R
ERANABHES, DI HERBRFNHSMIFRZRRE, JSBHREEX
HEMFEN RPN EEER, 7RG KBRENLE.

TER T R AT R R BRI, DU BFRAFEARSLRSENHEE, B
WRRIBERME L ES N TRARER, FUNARE S, M KHAE
FEMRBED U BRTHT XTI RENEAIEERENXT, BTKER
EMAT LIRS HE TR EMNTREEAFEEIRMN L EEARROFE, BIFRER
EHOEK LIRS REN, M AE IR ETRTE, REEEMLLEN
RIRME N, B RE, GREBRRMEEZRHEET AR,

{Hoodwinkedin the Hothouse(REFRMKEE))RERBET EWERNE
B R, PINERRERERSTRBRIRNEES RIVREMR EYRANER
JIBCBRIEH” 5 BRI E AR RS R, BTN E 4 5 5 BE 7 £ B9 S E R0 (
WFFHFES FRSR) BOTFRY

Eitk, B~ AR EERR— BN, R3O —EHAMANEM
RENNE EFEZRMROETEAUNEEESMBLERN, IRERIR
S 2 E BB AL TR BARNGIE . FEMERIT G B AFFIBRHHNES
RES R T,

WA T, (TR EHESSR?

CRIFFST M BT T N AR IS ILE, BT T IR — D REM E)H R T
RENHT, EXNHEEHENFES, B @&E—BEEEMAFRT, BX
FinkiiqlRbui:hugs

WS HBEE, BEZEXNREERENABEIN, NXERERNEESTH
HXREBHZRBEERAEE LMHACHUNZH TAGNENFTTIERESE
B, Y RARFBBEN, ENREFUFHANE BHNEELFEEZNMAT,

54. Roshitsh, K. (2021). The Top 5 Greenwashing Trends to Look Out for in Fashion.
Women’ s Wear Daily.
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ENERSE Z BB~ Rtk ~RMNHAFAS, RISERROHEE,

ATREEBENMUESTNE, REIBEFRGBEES, MEMRES T D23
ERIERRE MR T T3 I H & BT,

2020458, GucciER BB ENEANME, B—ESHNNES TR,
RE/RHEBTBNFRR, BLEORESRT, FERENEFNRET 4
Saint Laurenti®H2020F9 A B RN EA G, GucciRF = EER T H2M#IT
TENRE, EREZEARE NN RBIES BROBER NESNINE", BE
BHRE, AVRE, REANERENERRATLER TENAT BEEEN
M I 5 R LB B R AL, " 5 R, GueciH R BRI R R S HBENRER, &
AR T ABAREMREMEIN ENEN SHENNBARF, ERBEHRE5
ERRFER,

HRENRRSET EHNTWL?

2021 (2 REF AR BNBAE)ET, HERBESH THRIMEREBLS
FROFETIFLHEE G MITOBRANBE LD (40%), FIUEHEEN B E
18, ZEREEAEBRBEFANBEN A T6RIERERTMIIEERLESHEE
BB BIRAR; ET1%EZ 5 E &R, 1R B LR R i AR Al 5 480
BEERMRAEEABENWERRPIEKT, 91%HYHE 28 E R R AE MWL, X A4
1 BY K E A BT 00,

ERE, RIERS.EAIFRNEKLWELMBH2021E(PE AR M 2 AR
TAEE)P, 80N HBRERTAEBIL LER TR RN RSN — &
BEXRT, WXARENE~RRBETES", AHENES, FEMIATREER
WAEE, WREAFEBZEER TREZMEN. R 25, BREEERX
AR H RN AIRARMEKASE TRt ET TR FaNEa AR TR
EEAILUREIKRBIA. FREREBEATRS, Uk R2NHNERTER.

55. Kering. (2019). Kering commits to full carbon neutrality across the group.

56. Salfino, C. (2021). How the Pandemic Really Affected the Mindset of Global
Consumers. Sourcing Journal.
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MBI M RIRMEFIE

B ULt #7255 A0 608 28 3R SREB TR A BY 8 17 Mk BO SR SR R R o R AR Y 14 1T Ak IR 5%
ARGER, FREEMIABTA, AAHELARESTBENABRETERRR
B 75

T REENNFRERENHZIRFPELENRE, ETRERE—FRKEEE
By B BRI RN AR E? RN RBARRLRIBIMRA LT
BATABBRELMOERE, URMFESRSERBRNEMI G A, SREDE
NEAZ, W FHEAXNTRELREBEXRER (B4).

STEP1
T RHE

THRAac

STEP2
NRE R
BERRER

BT

4
BEIRE
BIFRHA

IR AT RIS R R

FEHAE - Bu—MUAES - E XS
RREABITEIEA l

WILNTEET « TERR « BRER

SERERHTE - EREM RIS

Rt 5 RREE

E4. B HERBRANE LR R,

B A AB KR 2EN &I IHS (CFDA),
(Guide to sustainable strategies (A4 &4B835 /) ), $4251
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2. AIHF5K R AV HARR RS

2.1.5MRYTF

EHE—FTRTACZE EVEEREZEH Y TIORE R EL TR
BHROMANER2EIFEMEN XNV M EBERE T A?AIRAE LR AEE
LT A2 B M R M H T NE LR USE? R D AIHEELE, &
ot i hER SR TP A R B B0 2 2

esh, #AT R T HHETEE R SRR BRI R B B ER
Er@BEBHAINRE HNE, UkERHA, I UBI A REEXHN
AR LUNAN S TSN TR SEH7XBRIREXE RN EDHS (CFDA) K
EENEB-EFANGMERTETA, WT:

HIGG RIES5ZERIR (HIGG BRM)

apparelcoalition.org/higg-brand-tool

HIGG BRME2RAEMHIHIGG Index FRISMIFMA TR — SRR F]
LUEAS HIGG SR 12 & 123% (HIGG BRM) Sk B HEE X R BA# & 89820, H
BB X BB HIGG BRM X5 HIGG Index AP 58 IEHM S 1F K
HERNNTBEMNHEEXEHZAIRELRER.

B Corp ®MiT(E

Dimpac essment.net

B ERSI SRR —RIEEA, UEHASETBNALERIEFNE
W—XFT HRMAREMS, BEF RN —MREOERAOFTEI0D ;3%
MERNEMREWEN2-3INERENEREEHEULHEBSHRENS
Z, AR UHESEMABNBEHITW L AUDH.B Corprigft e TA
SREH AR

Natural Step (ABCD) 73%

thenaturalstep.org Li[)l‘r!Gd\'_h

AR RMIBIERTH A-B-C-D HEABEUTN TR MER L/ ARAH
SUNRRE, XESERRAMES:

57. Council of Fashion Designers of America (CFDA). (2019). Guide to Sustainable Strategies.
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https://apparelcoalition.org/higg-brand-tool/
https://bimpactassessment.net/
https://thenaturalstep.org/approach/

A = IANFIFE & (Awareness)

B = E4BRET (Baseline Assessment)

C = BIEM R E (Creative Solutions)

D = WE %R (Devise a Plan)

C2C Certified™ BERE

w.c2ccertified.org/get-certified/product-certification

1R#E Cradle to CradleRyiR 1T B & ITfh.

2.2. BERE

BWAIUM KBRS R REMFRRE AR 52 REMOIRERB RIS
¥, RAEEBIRIIOE AREW M AEI BT (Natural Step ABCDF#) . 51tk
EES, W AILUEE  SRIB RN E — S RO AT A XN ER AR IR R
RUNKHTE TEAHE, % £~ %,

= 4=
3. AHFARRBREYHIE ST
EBESERTETRT WS THEM HARRRBRENSHOKANLE, &
WA S ETFHERSE, UHIE FITHAIFERBEE:

1) ANERESH S HAIE;

2) AR—MEATIRHERBERNE;

a. BE, BE-HAEEF ADIONRI, HHRRMNATUGIBRERARN
MRS 2 BB R 5N, REAIKE R Z AR EER(E BRI,

3) EXAHSAUZ FRIHNEN;

a. REEBTEUNHRIES 5EHF,;

58. Council of Fashion Designers of America (CFDA). (2019). Guide to Sustainable Strategies.
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https://www.c2ccertified.org/get-certified/product-certification

b. BE MAMRK 2 AOEITE IR S BRIm 78] LUE AR LE TRRESR/
FiE?

XEBNB—MEHEAXNBEMARLBIAFNSE EHFAHIL
(Life cycle thinking)*, B, —F M E s EHAITETA (Life Cycle Assess-
ment; LCA) OF R B K B4 H 3o

TaBAMBERANESRNNAT BRI~ RN TEEH BN UEM
HOREDRAER S RESNERALI. XMBEAXEERI~ak
HeEHABHHRMIRNEF KREHER, H I RXSPME:
(1) MEIEYIREL; (2) £7; Q) BRSER; (4) £A; (5) = mEMIILERL

LEltnEAHEERSBUITAREBESBHBLNIMIETA,

Hep, £ AHETUEERITMELEME R~ REDESE RIS
RB T ERPNE—F S RIFIR St 2 fm, iTih. TEARLRILIH(EDS).

HEHTREY RS BRiEH

MATERIAL EXT N MANUFACTURE

5. BREHBAHETER

59. What is Life Cycle Thinking?. (n. d.). Lifecycle Initiative.

60.1S0. (2016). I1SO 14040:2006 Environmental management — Life cycle assessment —
Principles and framework, Environmental management.

61. Acaroglu, L. (2018). A Guide to Life Cycle Thinking. Disruptive Design.
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s, 3 MR AT AXESEHE SR (Biomimicry Approaches) %2, “M#E
WEE)EIE”EIF IR 755% (Cradle to Cradle Design) S IREBEE AL (Environ-

mental Management System;1S0 14001) %,
4) BIRHAS KEABAE;

CREBEUARITENER, BIAR 1 £.3 £/ 5 FHELT;

b. KBIRE, B4 HIEA RTINS
C. IR T B LB

5) FERIXEEFHHR;
a. ROELFEEFA TR E.ARES. AEXERNAR RS,
b. B MIARKLEBR?

6) B P I (R NER) ;
a. T E/% B &5 5 MR, RTEFE N’

- IS ELIRIREBINALR (Global Reporting Initiative; GRI) BY#EIRIE

ES5ERE;

- FERBARARBEAMRNWARER, SRTREABEETIRERE
7 EEVIEAR BV F (O TTREX % T kX% %)

b. B3 KHETTEhEORY 8] K,
7) SEANA HRE. ARFMAAFIHEXE R 92X AR EE;
a. I —H AR, HUBEANER D ZXBER;

b. UBEHR D Z—HENEIER, SENEEREEBNH S (AAFA) IREHR
FAYRTIE (Restricted Substance List; RSL) # 1T EM S, LUE# £ Tk,
PV EERBX RN 5 K5 ;

62. Stecher, B. (2020). A Vision of How to Move Towards a Regenerative Fashion System.
[Blog].

63. Cradle to Cardle Products Innovation Institute. (n. d.).

64. American Apparel & Footwear Association. (2021). Restricted Substance List (RSL).
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. RIt—REFHELB RN DRI  HRRERERATHRLREDRE.F
0, R I EE e iR I, AR, 0. X T E?

d. REEE, ATRAUHELENHES BB,
8) EHIRE XK, HES . EMHTWABEES;

9) ZM.BSEHE5, SHEEE. AR UK . BENML. BENM.KOL. BREEE
eSS B HTEDHA .

4. RRSERY AR ETR

I, SR RARSREARLERENIRABHN LR TRl
ARFRI AR BIPLE” 5% BRI, DB HE MR FTAF REBSNARK A, #
—SRERSHETAEENEERDENBUXA HUFNROTSEBRR
FELA M ASH. EEF. BTEEEARTFIAKELFE RILEE
BOHEE MRESE. DEFNR LTSS,

R (E A B 1 = L R BB, D & 1E A B TRAREY R R BT Ko

4.1. AIESRES AR SRR

HERERY

EHEREHENS - MEERREMHERNRB AR ERAL, WRBHE
LT RANF R FRREBESEAREME; UAEE @A N IR EERNT
B/ —REERNY & BB REBRSNEmBARRER DT RER M,
RERLHEREROE; BOERN/SANERAE AMAEHIRE SF
BB ER, FHaREL, BERIEERIFFHENRR. T2 AR
TERRERNF, H VRS HAEMS R .

65. Christopher, M. (2012). ¥R SHMEEE.
66. Stichting Global Reporting Initiative. (2016). GRI#F/#R18%2016. Global Reporting.
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AEESER

BEAMERRN, BEREERERRITE, REBHTES RBNHEE FHU
MARRE S BYE R IR AT L, M IS TR B K B2 3, TR AT & 51, HRR
T, MMA KR MR 2R

AR EE

RERWEFIRSHHHE PORE, XEATFENMAHIH. INRRERS
B, FRENEFRREARRE F/REFHHE) . RIUERF REEFERR
SEe] UFE B SRR IR ER R 77, IR HIUN BRIV EIES, XA Al LIB e tup D R 2o

4.2, £ TR TIREIRHE

IRERFRERHIE R

ERTHNE—F, ELARBEMNE MRS HRNELEIRE REERE
BAEMNEUREM L, RERFAENER, B THA JEEREF AR,

REIRBRIRRRHIS R

EIENIE

FEARERFHEMNIRT, BELFET AL URERNESESE, #MA
W, ABP BN MRBIRENEEF AR FTHEESTRERUERRR
KBS 5BIRERBE R CRFEHTHBRR.

BERRE

RIEPENRRBEMASN, REZSMBANBRERAHREREUNTEH
Z— ERBEANBELE, JLLBSRBEBMENSR, AR AL ABHK,
R EHKEINEE. AABBIRYN S EREABNESH, BFEEHABEE,
ILEDIT & . R EHTRARSEEF S,
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BRI

MEFSRPTEZERAASBES, BERESLUEELCEN T HLZELIR T
BRASTZeMERNBEEBERNZERR AN TERRE " RREC" ¥
BHELEFRA, RU— AU EFER L, EF-IBFFTE—RK EBETHR
AR B EEERCESRENRNTIE, E6TRME THERE. THR. M
ANREBRN, BB WMENHLESG~ LERNBTERANGE™ RBERE
BBE,

;R
BRREREFATUINIBERRRHZ -, HESBTUIBRARERSHNERRZ
—o WERNERRAE I H L, B IR R B A, BEZMER T BLERR.

4.3. EFHHP U F R ER

EEUZYRABN T BRANNSEEEABBENBERR. T MMARkK
LR R R A AR RAMI ™R MEER, T MU SR EEE
B EYIR, T E ABREIYRYIRMME R

4.4. EFAGHFEER BRREHATNEKE L
BHRERE

a. B TIGEAN AT HEE

b. IR BRE AL

c. #ABHRL DTS

d. @I58 TH PR EHE L

67. =@ eUH. (n. d.). HTEMIM AT RHERAF.
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4.5, R EE

U THNEIR B LBRIREBINARNITE (GRI 204) :

a. kR Y 7, R ELAE A VBRI SR B%

b. I8 A SR M B R A4 KHAD A P R B SRR PR S A P

CHEMERNBNANREZFLEUMEANBRENKE, 2FAIUENR AT

aiE:
- N R 5 l
%

- AR EERHES; 3
g}\

BB BEARARE S CROU LB ERREENEE, RMKLE K ﬁ

PR T EENHNE.
d. 3SR S S B A E R IR R Sk B R B4
- SHEBXANREEREFR;
- XA
- TWANRIER;
- RUEH1E;
- BEEUEIT R,
MABEMREU LAERW, AIXRRNITHEE:

-SRI PR S 4 R 7S B X U SR B TE X R R SE S PR B S B E R PR B SR I SRR 5

- RBEN R P RS TE.

510




5. 528

A EBRERUEDRAFEER. H - ERME I X T RE M. &l
TRURN TAHXMFENEME, CUAFRETE. 2EMATSRNES,
FHDAFAUEEEXRBES CUGIENAHERELAY R RS ENMEE8
Sl MREREMNIFIRNEE, O ZTERAENMUE. TR EAERAENE
BB, RIEFTKENE B2 FRRRMER.

ERRBEENTHEEXE, BIEEEEENERREMEERNSIT: (D F
TR FTIRE AL ARSRIPFFRFAENE; 2) REREHTE X HEEM
TRMNE; 3) BNBILECRE. B RIRIF R R EILANBIT .

5.1 EREENTERN

e

FIBMESE, IRERE MUK B AL R MW IT B TE R 5 8RR — B, FE B
[z (BEEARE) PIRE & ANFME, URSIETTNE KRR 3
gEBm~ L ENFAES5E (BERR) RHEES BIM, X RNE. £ANM
BIFEF REREER) , MRS H BRI EERR, SSILE BRI R . AT LG 1% DU
B,

SRR
BRAERLUE B AMEE, HE—FHEE R ENTH. X EHABERBGER
BEVER S BR, 5% E BB ERBEARATRNEE BN AERS AIEY

LU 2B 1 fh 8 AT (5 BAR R A 261

Everlane

EverlanefEEA ML L EEIRBETAAF- B BN ESME (BEMMHEIFEH
NBIEHURENEFTRE), HS5EATEFHT T V. EEFHRERE
MAZE RAEBREBENHNRE —XARESELHAEREINBTHRA
BN, Btz E T HBEEN RS RRE.

68. Fashion Revolution. (2021). Fashion Transparency Index 2021.

69. Granskog, A, Lee, L., Magnus, k., H., and Sawer, C. (2020). Survey: Consumer
sentiment on sustainability in fashion. McKinsey & Company.
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Fox and Robin

Fox and Robin2%F—MEBEIL TATRMNEHRBE. ZDBEFERRERS,
MREER I B X R FIEEEWE T #E3WRAPISAB000IAIE, &
= A EIHAEITME, UHERE FEENER. SRIHEE, Fox and Robin& R ithIk
18 1%HY 5 & B,

Nudie Jeans

Nudie JeansiZ# T @MEFTY RMAME RENHRNE T BNES, BN IR
it2F . ERL BRI REERRINA T AR, XM AFNEFER.
ZEART2020F R T HINE EML EEREH T RNTRMRRES ZI85
ALk, ZMBEEBEREN T NETBHENLEFEREMIUBINES.

ASKET

ASKET7EHE Bh W8 B BA R 75 T, B 20197 FF 46 68 A 16 B 1 R 55 B 2R 4B R T B AR
ENEMMAEENRE, HESBRRECENES—F, NRIGIIE S ASKETF
2021 FEEXTI2%H ™ RFAEHNNE . EET AR ZRMETE2020F 4D # H
T ASKET RN — Ml E X FEITIERM T AT B RENERD.

5.2. ERINENEESIRE

S LE, IUSE LIRS B IWARN “—RIWE" 10 (GRI 102) ; R S HI 7~
WREEXESEN IR BT ESE:

EIRSYNSIE=R 1

b. ™= @mARS

c. R L

d. =@NEE I S5MIMWRE

e. R (B IERAHEN ) BA R FTEH. URTT L S THE, WS BB ERE

f. A THERAMER LA

0

tesh, AR 2 F 2 IRIRE B INA R R M E M4 E R BT E, HBH—

70. Fashion Revolution. (2021). Fashion Transparency Index 2021.
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FHEWFERE, W0 2F WA (GRI 200) B1F: £5F 5. HiHRW. BEELF
I RWERE. FHRSITRE MR RG] (GRI 300) BIF M H 2R, K&
BREBKEYMSHEME R EFY .S KMEFY . R RSN HA IR
HRWHRT (GRI 400) B3 BA.ZAXA RIBRESZ2 BISHE. Z1
UEFENR B ARG S X HUFHESTEARBR ET.R
BREH TG RREE.FARESTE . EARLSE,

5.3. GREBHBEASTIA
UTFNB—LEBEH UV RNESRENRERSTA:
XA (Blockchain Technology)

XRERARR— N HZHIERE, #HUEPOE ST UEEFRAFRIEER. KR
EATRATFRERTRLENYE MEFTKBPEARSHMAFRE . XLEHRIET
LUR A REE 7= @ M R X B bR E BORGEPT LU B IRERE BN B
FHERINE . 45 RERAR A X BT, BXR G E AT LUTE 28 A7 5% P ER BR 7 (M
BMEEIT) R, KRELERIER.

BY i dnh#Martine Jarlgaard#E20178HE 5 XREEA T Provenance &1ERIET —1
HEEERENRT YANAEREN, thiESFAMENE~IRPNED
S REE. T (I8%.1%1t/MAlexander McQueeniZfliZ T 2HKE N H
FRFBENFEIAB R SHRROTEREEHRN T KRERR, BF AR
ENEI BN 0o LR T B RBEN T Y, WERI RSN AR NEERE
RE KK E B,

MERETFREA M @EEFrank And Oak 5 EKREAT MES(F, HBEE~RE
FAFE, RATEAREES AmiE Shokay BIER, & 2L HLHAE
B UPW, fEBI R EMMAE AV R AR BT RER, M5 LN ERD RS, HEH
AR S MRS R NEEEERR A B AEFEXRE ENERTRAYE
EHNZERE, REHNRET. REBRR. £~ % E B BREW .

71. Rauturier, S. (2022). Can Blockchain Technology Make Fashion More Transparent?.
Good On You.
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BFE~RFHEAR (Digital Product Identities)

Bf ‘A FIRalph Lauren Corporation R F R S M ERESH RIRE L
P EIRE BIRBIES, ARE] USSP M EE B B 2 B AT IR, H BB
LUB T IR B R 3R BE 4R B 7= ¥ 40720

44373iR 30 (Radio-frequency identification)

AB]Avery Dennison RBISZHMIRFIE A (RFID) MEZERMEZ — RFIDANF
BHEFFBSRIETRM A 28 Z SBIMERFNERFID MENEEEDLIRE
EABERH ™R T S HIE B EARFIDIRE R EZ NSNS 4~ RNUE,
EEZMGIETREBREWE. Bal, 8RR MRBHESZRTEEE

6. B BITENIRESINEF R
TN B R A W 5 U R

2751

HIGG index

apparelcoalition.org

fSustainable Apparel Coalition (SAC) 78!, 2542 R1T R LIRS A A8
XEFEFHKE, SEBELIRBEMET A DENEXRMNESEHMMTLAIHEMY
WS, U SABERELM. BNIRECEENEEN M ZKEB A
BRI6NER, BREB250MU A E . BIEIER (HIGG index) B—ER TN
WENMEEIFEENTE, aF:

- HIGG Brand & Retail Module (f25 S &#1R) :
HEEMEZNTENLSER

- HIGG Facility Tool(HIGG Facility Environmental Module (FEM) & HIGG

Facility Social & Labor Module (FSLM)):

72. 855 (2019). Ralph Lauren #H#F 7 & IDEAR, FE XM A THT Polo BN M. EME.

73. Hower, M. (2016). Avery Dennison RFID Labels Improve Efficiency, Cut Waste in
Apparel Industry. Sustainable Brands.
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https://apparelcoalition.org/

R AR (LRI S FIF R

- HIGG Product Tool (HIGG Materials Sustainability Index (MSI); HIGG
Product Module (PM)) :
P& T 7= ST IR 5 BT AR 1 RO R0

B Corporation

w.bcorporation.net/en-us/movement/about-b-lab

w.bcorporation.net/en-us/certification

B CorporationfiB Lab8l#, B Lab@— P IRE 5 LUERPIE A A X F1H
KEEEFMEMLE, B Lab BATFHEMDLIKEFN— M FERENERETH—
PMERMABANGER, NEFMEMROREABRIT, MUEE BN AT XER
BEREFB Lab INEN AR ML 2 MIFREL. P EFIHBHESEY
KE|EHREB CorporationiNEFRH B R BN EANLSMIFEEM, B Corp
WERN U ERTRMMZERE. HEELBRNHAMHSEARSEALIE
AERMES . B RGBERENGS, FAFRE— AN MENRL L5
fIMEE,

1SO

iso.org/home.html

ISOR— M RUMNFBRFMERAR, MELTIERTENBHER, S5HEE
B, ISOBCET ERH#THIRDZHBEARN. ETFHRN. 5SHHEXNE
FRATfE, A 58157 H A 2 IR IR AR RS o B A0, | SOM E PRin X 324225
NP RET RAMEENRE S E, BFFEERERS (Environmental Man-
agement System;ISO 14001) 54 & B TS (Life Cycle Assessment;I1SO
14040) FiTfH IR R,
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https://www.bcorporation.net/en-us/movement/about-b-lab
https://www.bcorporation.net/en-us/certification
https://www.iso.org/home.html

234

FsC

fsc.org/en/about-us

FSCRAMEBEZRASCUINHNRURMAFAEENAR, LET REFH.
SFNUHETANER, AT R2FER ZEAFSCRATFRAFESE. 4
SHHMEFETHER FSCH+TRNATED 3R  -FERE TANRFIMA L
FH EZFARNRAL KRR MFARREFRNEME 0. EEHL. 50
G BRI N E EEERH K.

IPE

/.ipe.org.cn/about/about.html

IPER2006F I P EN AT BTN IPEE S T UE. BB T BT
A AFRIFIRE R IPEERTOR T IR (E B 2B EA S R E M s Bt E,
WR31E . 33TMR AT L7 A k3R BRI R MR, LB SR B REM D
WIHRER MBS RFEHME. REER.IFRESAFELTN.

ZDHC

V :.rcadmuptozero com

ZDHCR—1MZH@mBXFAR, ARBENMTUHITOZ M AMELN, BEF R
R, I, WF RN B MR IR HE. ZOHCARBARE NN HT L EES
MARSHNNY REERTER. ZDHCRE T SHKBLE TR, @ XE R
AN ERE Y 2ERUFREE, HEHEMAFROEETRERE L, ZDHCHE
HEERE Y RE L (MRSL), Di2F, Al RM T ol B FiTE#ZDHCIER,
FIE T ZDHC BKIEm A BN s Pl 55005 o
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https://fsc.org/en/about-us
https://www.ipe.org.cn/about/about.html
https://www.roadmaptozero.com/

OEKO-TEX

oeko-tex.com/en/about-us

OEKO-TEXE KM B 489 17N RILER AN AL 4H o A1) S SR AL EFF R A B
OEKO-TEX#R /& BBt B i 75 A MR E. OEKO-TEXE B X FHRAMR ETUL, B
B REE R EM ARMAEME ATENRTE, EHRBUNSGEARMRERELE
FOEE BIRE AR BRSSP AL BRNNELE. OF-
KO-TEXERIH &60% MER.

HERES S T

Sedex

be4%bb%ac

09

dex.com/zh-hans/%e5%85%b3%e4%ba%8e%e6%88%

SedexB— M 2HMNREFHUAR, ARRNTEISKHHNIE. JEHON
IR BRI EE R IR P E RIS L KB R R AT LUE Sedex ¥ &
ENEMZIEE, FE, Sedex ARWRHE—RIINT A RS EREAZIIMT
FEEH L SR E IR 5. B A, SedexlIR R8T 60,000 HKk 180 MER,
FERET 35 M FREMNE, BF: KA. Rk 58 RE SENLFES,

Fair Trade Certified

www.fairtradecertified.org/about-us

Fair Trade Certified X FHARENAEEFRE. TAM @R LURRFREF
IIRBLEE. Fair Trade Certified N @EINF AT RZHINE, USFEEEZD
IR EME T IRRRPRET RN TERBEN AN EIHRE B THEK
RBoFair Trade Certified AN FRI—NMAFRENE L. GRIRAVH B E XM
ENEMEIHRN, LUEBRARA N ERSMHRE. TA IINOREM M1
HRERIMAFELR.
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https://www.oeko-tex.com/en/about-us
https://www.sedex.com/zh-hans/%e5%85%b3%e4%ba%8e%e6%88%91%e4%bb%ac/
https://www.fairtradecertified.org/about-us

SAI

sa-intl.org/programs/sa8000

SAIB A FHD T EHE B ANB R SAS00047 R T R ML 2N
SAB0004F AEFINEA R AMB LR EATULMEANERNAREMRT —ME
2, U TAATMEEN S RFRLS, HIEBMIET RSN ST ASAl
FLO9TEBIIL, ENE— MR REINE 51T 20585,

S|ICE

HE5F TSI (SLCP) WERERM AT, METHME TERNG, 8%
MARKFEAXE D, IFNBANG. EFlEl ZHRE DEFNER
T REEXSREM D TERAREBREN TR BIRMEITHESR, (R
SREMEPHNTEFRESES, BIBETFENEEAZRESHNEBRRE, H8
PRI AR

Amfori

www.amfori.org/content/amfori-bsci

AmforifR(t 2 EN R 5 LI RAXMITEIRS, URSE I 2 IRKW K
A EEM . Amforif A BE “Vision2030” (2030F B R) KB A RAEMER B
RER, HEDHLRAKRRS, ULAKSEAFELREER (SDGS) . RAREH
B fEamfori BSCI (B F £ BRI R430) amfori BEPI (B F 2 IR §EH9
WIREH) ST e 2P, amfori BSCIAH T 1155 TR S EX M7 AN, K
% RN T,
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https://sa-intl.org/programs/sa8000/
https://slconvergence.org/
https://www.amfori.org/content/amfori-bsci

MiR1: IR RRETRHEE RS ERNRI
Allbirds

Allbirdss F 5Tl @B B o HBNFE2030F KMV F B RET, HEFE 4
FRE100% 2 THHANEEMH L, 2R 5SRRENBEFENFEE, LB
REFBEF=RPEBNEEIONREBERR. BRAMBARE G REMK, LR
RIS 2o b 5h, AllbirdsB 2 T BB 130 SweetFoam®, ZEHEKLIBEA
HEBESRRENENMRARME, BEEE. TBENER . ZRBBRER
FERRRF R IN100% RAEYEEFAllbirds# i T Allbirds ReRun™, &
ZF SRR R, K ENTN A S LR R E X IREI R .

Eileen Fisher

Eileen FisherREFM AN B IR S, LUR E S HRIVIRES F. AT, ZRh#HE HGreen
Eileen MB, UESH5ETHNIERIKRIRIRTRY), #ITHHE LI, ZRHEFFEB Cor-
poration A, EEMHRE LN FEBRRRE, FIETH60%897 @ERRA T HERM KL,

Everlane

EverlanefRAERIEEHE, 2 E5FFR I EZSHERNWIIAESHEA. HET
EFRENT ASBER. AN, AAS5I MEERL T EFENAEXSR, LUH
REFREFS Everlane WEEEITE.Everlane R(BRMHEMML 7 HERH
&G, HBAFERF BIREIN (Science-Based Targets Initiative; SBTi) B4
B IR B T

Frank and oak

Frank and oak HAZEOIESIHIIR. ALY R FZIMEI ™ fho HT8%HI ™ MK
BERST ZMFRME LS AEFNE KN HFE (RS FHE) BENER

74. 7% (2020). BX | Nancy Green:Allbirds L4 EHE . HREIBE . 4N E. Top Her.
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R EIRTI%. 2 SRR BAS50%. FEKEIF EIXIS%; FEY, ARARKAE
R, DURD W F TR xR ERNAE AR HERHABEEARS
M, BSFEW. E5##Cottonit I &1E##1TBlue Jeans Go Green™ INH, I
EWIANFFH, HEERUHSMOEM™ R, FINmEHRT L.

Gucci

Gucci WAIFSARITRIGET SAIFHSARIIESE Livia Firth&FHT1E 100% 7]
EBHMNFRERT2010F, I #E T RAFMEEZRE R (FSC) INELKE
AIEIREE 20114, GucciE tH T LB ARAT 7 B8 M KL I B AR $2., 20124, ftbfl]
T AR AR RN ERIRE20145F, N EERBEAESHN R

HERERE™.

ICICLE

ICICLEZ RFEL199THF I T LI, MO TFHEERHARRRINER . ZRERA
RAMB K RPERRERLD %, FEBRREAMKARERYINTERS, UE
FHREFEN” R AERMBRE L, IRBAIHERFENRY, FRATE
MELES, B FEREBRARSFNFH AN, ICICLEESHITBEFSHERN
HIEM, BAMKBELEFRENERSHA, LN EEHNATHEEENE
IR AR E R THI IR 20214, ICICLERIL T ICICLEZ R AR B E
RE, EH@E RN 2 E K.

Loewe

Loewe EM ¥ BY RGN & /= 1, B fR A #L B TR M TR 1%, BN E RS 5N E
EPNRTATHEE DYERINEYSHUESEAR MEFNRE EITRE
TEth= (LWG) BOINIE, H B Xy BRI 3 T E M SMETARZ, LUBRAME
SE5EMNELIEE. 20214, Loewel th “The Surplus Project” M B, E#i&1HH

75. Herrde, L., V. (n. d.). Luxury Brands moving to Sustainability. Luxiders.
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FlALoeweRFIFMRRMEL T H, LoeweRBI REFRFIH & R BB AR
T LU AT R R R, LN E 20194 LUK, SRS Eye/LOEWE/Nature RYIME—
EHEHLANFREWHBME T 1587,

Norlha

Norlha A &R B RMKERM R RIKR MG TR L=, DT I B RARPR R
BRI A EE, BB ERESHME ENorlhaBy &= Ri2H, RAKhulludF4
EREERME, FEEMEEUEY — T EMERRNRE MM B AN
B, REFHBERB K, TR EHIEMHE.

Reformation

ReformationfyE #F 8T i 5 RS B HIF R R M RAIT S, UEHME T HRE
—HRENE X LD RBE A FFBHNIFE R BRI AL o FLE 3 5]
LU I IB TR AR 248 Reformationo

Stella McCartney

B 2001 FLUK, siAEEARTHE S M S Stella McCartney— B IZHHA
N, REEHERENFENBEBIERMELStella McCartney B E7E iR
ZIABMI IR S EFRA R BRI AT H A= (State of Fashion) ¥ Stella
McCartney F Vivienne Westwood #EE & MBI HFEEET MR BRI So k. X mhE B 1EC
HVRARTFFEEBY 18 B P 3R A

Timberland

ER"BEMETHAN WIFRGEME, TimberlandRBRRMBERHHERE. 7
BRENRRKRKRE 100% EIMAE, LUB T &HiE. B, aEr SR M
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JFEIBRBOIRIE, WA WS BF Ao b5, Timberland R F 14 3 3R BI A SR
FENFH LU=,

Veja

Veja FEATRZ ZaMERSEFEAE, FEIRINSEFBHEITERA
WIEEMN, BIRE B O IR RIEFTERNBENRMEHRTEERBES T HNINE;
4, 85% FREAMSRRMRERINIZIFR ER” BB, Vejalk &
FUFRERERE, SERRVEFRNEFRTLY, LAREE~IEF
HERTFEBEEYWR.2020 F 6 B, Vejaltth 7 # WA VEJA x Darwin, TE##1T
BEEEMEWIREEE.

Vivienne Westwood

Vivienne WestwoodEM#INERIH K SR AT K, 1535 R sh ¥ R EB, NFFIEE
KAMBITHYRERWAEMAXERNTEURIPENSHEEARETZ
LR R RIS R Z R AEBCRNE BB R AN EEE. &
MES. AN EMBEI RN~ RHEETRERNsET, ZRER 0T
DERER, BIETZEMRT 0. BN, 2RI ERIATRZUTEILIE,
IR R TRABBH TEMAFHTE, BIFERTE, XFFHEE,

Zara

Zara595RIFBA N EMF, #ITEFBME UL, DURHEIFEL 5O IR 2R
I REE BB BN, ZRESERFEEREIE BT RIKEMN - FRYH
EBE o, ZaraB i SERARE (LANZATECH INC.) &ERBDHNEEHH

W55,
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